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INTERNET ADVERTISING REVENUES GROW 35% IN '06, HITTING A RECORD CLOSE TO $17 BILLION 
Fourth Quarter '06 Revenues Total $4.8 Billion, Marking Highest Revenue Quarter Ever
 

New York, NY May 23, 2007 – The Interactive Advertising Bureau (IAB) and PricewaterhouseCoopers LLP (PwC) today released the Internet Advertising Revenue Report which shows record results for the full year and final quarter of 2006. Internet advertising revenues in the U.S. continued upward totaling $16.9 billion in 2006, a new annual record   exceeding 2005 by 35%. Q4 2006 internet advertising revenues totaled $4.8 billion, representing record revenues for a single quarter and a 35% increase over same period in 2005.

 

“Interactive advertising revenues continue to show solid growth as advertisers and agencies recognize that it is a medium that can uniquely affect consumer behavior from product awareness, to purchase intent, to actual purchase and then brand loyalty,” said Randall Rothenberg, President and CEO of the IAB. “We have every confidence that this growth trend will continue as marketers allocate more of their total marketing dollars to interactive and the industry delivers effective and innovative platforms for connecting with consumers.”

 

The report states that search, display, classifieds and lead generation all continue to grow at a healthy rate with an increase in both performance-based and CPM or impression-based pricing. Consumer advertisers continue to represent the largest category of internet advertising spending.

 

“The continuing strong growth of interactive advertising as evidenced by the full year 2006 survey results proves the importance of this medium to all types of marketers,” says David Silverman, partner, Assurance, PricewaterhouseCoopers. “The ability for these marketers to achieve both performance-based and branding objectives with interactive advertising is the foundation for this exceptional growth.”

 

	 
	2006 
(Ttl = $16,879M)
	2005 
(Ttl = $12,542M)

	Type of Advertising
	$
	% share of market
	$
	% share of market

	Display Advertising
	3,685
	22%
	2,508
	20%

	Sponsorship
	496
	3%
	627
	5%

	Slotting Fees
	0
	0%
	125
	1%

	Rich Media (including Broadband Video)
	1,192
	7%
	1,004
	8%

	All Display
	5,373
	32%
	4,264
	34%

	Keyword Search
	6,799
	40%
	5,142
	41%

	Classifieds
	3,059
	18%
	2,132
	17%

	E-mail
	338
	2%
	251
	2%

	Lead Generation
	1,310
	8%
	753
	6%

	TOTALS:
	16,879
	100%
	12,542
	100%


